
Alex Allper, Freelance
Senior Copywriter.
Hello human or robot.



I have a recipe
for success.
I hope youʼre
hungry.

Mix 10+ years of senior copywriting with equal 
parts strategic and tactical experience across 
diverse industries. 

Pour in persuasive prose with an ability to craft 
compelling stories and combine with copy that 
converts users into customers. 

Spread content that amplifies engagement 
with layers of brand loyalty and bake to exceed 
customer acquisition goals. 

Serve with high levels of creativity.



A few of my clients 



Iʼve worked for
some amazing
brands.
Letʼs add you
to the list.

Iʼve written mission, vision, and value propositions 
for companies with $5 billion in revenue and 
scripts for Fortune 500 CEOs. Iʼve also created 
the concept for a top-3 ranked Super Bowl 
commercial. If youʼre looking for engagement, 
pithy titles, and copy that can make you smile and 
get you to open your wallet, then I am your guy. 
My range and results are why I get repeat 
business. That and my creativity. 

Ideas are a what I do best. 

I should also mention that I teach Digital 
Marketing at General Assembly. It helps to be an 
expert in the industry where everyone does 
business.



Youʼre probably here
to see some of my work.
And here it is.



Scripts and
concepts.
Funny and
emotional.

Produced creative concept for Skechers “Mr. Quiggly” 
Super Bowl XLVI television commercial, which was 
consistently rated as “one of the best” ads of the year. “Mr. 
Quiggly” was used as centerpiece of a multi-year 
Skechers ad campaign.

Click to watch

Hired at the 11th hour to develop idea, tagline (“nothing is 
more pure than love”), and script for a 30-second 
Mother s̓ Day commercial, which became a viral hit on 
social media.

Click to watch

https://youtu.be/w6KdpQhGcLc
https://vimeo.com/335307671


Social media
engagement.
Earned media
for the win.



Titles, ads, 
and taglines.
Attention 
grabbing.



Product 
descriptions.
The power of
prose.



Email has a
40x higher
conversion rate
than social.
Email is the jam.



Website copy 
that drives
action.
Donʼt forget
SEO and
alt_text.

OLDNEW

click to visit additional websites I have written

click to visit the new website

I was hired to write, develop, and manage the design of a new 
responsive website (previous site had over 200 pages and 
was not mobile optimized) for the Dance Resource Center (a 
non-profit organization). This also included SEO, alt_text 
descriptions, and creating ads for their Google grant.

https://www.danceresourcecenter.org/
https://www.apollointeractive.com/
https://cbdrl.com/


Long form.
This is the
way.



Radio ads &
podcast intros.
Building brand
awareness.

Click to listen

https://diverse-perspectives-with-angela-hwang.simplecast.com/episodes/training-our-brains-to-survive-stress-with-joey-hubbard-Wwx9vdNg


This is just a glimpse
of what Iʼve done and

what I can do.
Letʼs talk.

Alex Allper
323.573.1757

alex@alexallper.com




